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Classvii
SocialStudy.
Lessonno.6
Advertising.

C. 1.Whatisadvertising?
Ans:Itisamethodtopromotebrands,products,thoughtsoranindividual.

2.Mentionthedisadvagesofadvertisingonradio.
Ans:Lessappealingthantelevision.

Listenerscan'tgobacktotheadstorecallimportantpoints.

3.Whatdoyouunderstandbysocialadvertising?
Ans: Advertisementtechniquesusedtopromotesocialawarenessaboutsocialissuesareknownas
SocialAdvertising.

4. Whywasconsumerprotectionactin1986passed?
Ans: Itwaspassedin1986justtoprotectconsumers.

5. Whataretheadvantagesofradioadvertisingovermagazineadvertising?
Ans: Advertisingonradiosreachesmaximum audienceonlowcost.Butadveritsingthroughmagazines
cannotreachmaximum audience.Costofadvertisementonradioischeaperthanthemagazine!

6. DefineConsumer.
Ans: Thepeoplewhoarethetargetsoftheadvertisementandalsobuyersoftheadvertisedproducts.

D. 1. Whataretheadvantagesofadvertising?
Ans : Ithelpsinbetterselectionandeducatingpeopleandcanleadtodirectfeedbacksfrom the
customers.

2. Whatarethebasicaimsofadvertising?
Ans: Itistocreateademandforanewproductalsoaimstoconvincetheconsumeraboutaparticular
productandshowedthebetterproduct.Italsohelpstoretaintheconsumerswhohaveswitchedbrands.

3.Whataretheadvantagesandlimitationsofnewspaperasamedium ofadvertising?
Ans: Advantages--Canreachmanypeople,costlessandmanypeoplecanread.

Disadvantages-Peoplehardlyreadtheadvertisrmentanditisuselessforthepeoplewhocsnread
andwrite.

4.Discusstwodrawbacksofadvertising.
Ans : Itisveryexpensive,onlybigfirmrscandoitbutnotbysmallfirms.Smallshopkeeperswere
sufferedalotandalsoithasnegativeeffectsonthosewhocannotaffordtobuycertainbrands.

5. Howissocialadvertisingdiffrentfrom commercialadvertising?
Ans : Socialadvertisinggivesmorebenefitstothepublicthan theadvertiserwhilecommercial
advertisersbenefitedmoretotheadvertisers.


